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We are an advertising, branding, and communications agency
driven by passion, tenacity, and copious amounts of coffee.
We activate your business through creative ideation and execution.
Through our processes, we discover insights within the heart and
soul of the companies we work with, allowing us to build unique

experiences that connect to its core consumers, impacting their
business bottom lines.






OUR NAME

We are an advertising, branding, and communications
agency driven by passion, tenacity, and copious amounts of
coffee. We activate your business through creative ideation
and execution. Through our processes, we discover insights
within the heart and soul of the companies we work with,
allowing us to build unique experiences that connect to its

core consumers, impacting their business bottom lines.




OUR CORE TEAM

We are a group of industry experts who are passionate
about branding, storytelling, and helping businesses
succeed. We are veterans in the industry who believe

in balance. We encourage our people to explore. Fresh
experiences make life enjoyable. Bringing these joyful
experiences into our work provides us a pantheon of unique

approaches in solving both creative and business problems.

One must have the inspiration in order to provide inspiration.

John Kreider: Tim Prough: Rick Carbo: Joella Gamon:
Principle, Brand Evangelist Creative Director Account Director Fractional Head of

Brand Partnerships
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OUR PHILOSOPHY

Our philosophy is simple. We strive to find those elusive moments
that hide within a brand, product, or service that allows us to deliver
the stories that build excitement, gain trust and retain customer loyalty.

This drives us.

Most importantly, we love what we do. This is our life’s work and
passion, and it shows with every piece of work that we execute.

This satisfies us.

What makes Gate incredibly successful is that we serve the idea rather
than ourselves or the people that hired us. We get out of our own way

to allow the idea to flourish. And this comforts us.

Three Films that Inspired Our Journey

BWE musT BE WILLNGH
TO GET RID OF

THE LIFE WE'VE PLANNED
SO AS TO HAVE
THE LIFE THAT IS
WAITING FOR USY

-JOSERH CAMPBELL

FINDING JOE

“Growing up has a bit to do
with that, to be able to tell
the truth, to show who you
are, even if it hurts.”

- Francis Mallmann
Chef and Author of Seven Fires




OUR SERVICES

RESEARCH

Brand Immersion / Experience
Competitor Analysis

Focus Groups

Interviews

Customer Segmentation
Customer Insights

Journey Mapping

STRATEGY

Brand Architecture / Experience
Brand / Product Positioning
Brand Narrative

Messaging Matrix
Go-To-Market Strategy

A/B Testing

CREATIVE

|dentity + Guidelines

Digital / Print Design

Video + Photography

Outdoor

Tradeshow Design

Website Design / Development

DIGITAL

Lead Generation & Nurturing

SEO / SEM

Campaign Implementation

Social Management, Advertising
and Marketing

Analytics

KPI Reporting
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Case Study:

EXPANDING RONZONIPASTA INTO THE ST. LOUIS MARKET
THROUGH STRATEGIC PARTNERSHIP WITH THE ST. LOUIS BLUES

Background
Established in 1915 in Queens, New York, Ronzoni has been a staple in American households for over a century. In 2021, 8th Avenue Food &

Provisions, a St. Louis-based company, acquired Ronzoni, aiming to introduce and embed the brand within the St. Louis community.

In April 2024, Gate began a messaging campaign to transition Ronzoni from a local East Coast brand into a beloved midwestern favorite.
The campaign focused first on St. Louis, a market with its own rich culinary traditions and strong community ties. Using eye-catching creative
assets and a strong messaging foundation, the campaign’s goal was to capture the empathy of the community and create a visual and emotional

connection between Ronzoni and the region.

Challenge
In mid-September 2024, a new retail partnership with Schnucks Markets and a new strategic partnership with the St. Louis Blues accelerated

Ronzoni’s adoption and expansion into the St. Louis market.

The task at hand was ambitious: the St. Louis Blues home opener was scheduled for Oct. 15 and the Ronzoni team wanted to make the most of it.

Meanwhile, the partnership with Schnucks required new messaging and creative assets.

Gate had just three weeks to seamlessly integrate Ronzoni’s messaging into a multi-channel activation campaign that resonated with

St. Louis consumers.

Strategy

Gate leveraged Ronzoni’s existing messaging to create a fast-moving, high-impact campaign across key consumer touchpoints:
- Retail Integration: Establishing Ronzoni’s presence at Schnuck’s with retail and shelf-placement assets to reinforce brand relevance.
« Sports Marketing: Aligning with the St. Louis Blues, a team synonymous with local pride, to generate emotional connection and engagement.

« Out-of-Home Advertising: Deploying a localized billboard campaign with local brand messaging to embed Ronzoni into St. Louis culture.

RONZQ

RSN C el e o=

NI




RONZONI + THE ST, LOUIS BLUES

Execution Gate moved quickly to integrate the new
partnerships into the campaign, executing the

strategy with four key tactics:

Billboard Advertising: Strategically placed

RONZON
RONZON; e

billboards across St. Louis featured slogans like
“We bleed blue, too” and “Your Gateway to Pasta,”

creating a visual and emotional connection

Available at J_'rnurckf
between Ronzoni and the city’s hockey culture.

Community Engagement: Targeted messaging
resonated with The Hill, St. Louis’s historic Italian
neighborhood, acknowledging and honoring the

local Italian American heritage.

Available at Jehnucks

G MEDIA




RONZONI + THE ST. LOUIS BLUES

Arena Branding: Dynamic video content was displayed on the Enterprise

Center’s halo screens and jumbotrons during games. A custom-wrapped
Olympia ice resurfacing machine, dubbed the “Ronzoni Olympia,” became a
fan favorite, seamlessly integrating the brand into the game-day experience

In-Arena Animations: Creative animations connected pasta shapes to hockey

actions, enhancing brand visibility and engagement during games.

o manver the shaps .
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https://youtu.be/95miifgI-bc

RONZONI + THE ST. LOUIS BLUES

Results
The campaign yielded remarkable results: 0 0 N I ®

« Accelerated Sales Growth: Ronzoni saw a dramatic surge in sales at Schnucks Markets, indicating rapid

2z SINCE 1915 =2

consumer adoption.

- Seamless Brand Integration: The immersive branding within the Enterprise Center created a strong association

between Ronzoni and the St. Louis Blues, making the pasta company feel like a hometown brand.

« Industry Recognition: The successful execution led to further opportunities, with the Enterprise Center’s team
expressing interest in collaborating with Gate on future projects for other clients and events, expanding

beyond hockey into other entertainment avenues.

2024-25 ST.LOUIS

MARKET SHARE
INCREASE WITHIN
@ 1.5 MONTHS

Wrap-Up
Through a well-orchestrated and culturally resonant campaign, Ronzoni successfully transitioned into the

St. Louis market, becoming a brand that locals could identify with and embrace.

This project wasn'’t just about launching a campaign—it was about executing a high-stakes pivot under an
intense deadline. In just three weeks, Gate adapted existing brand messaging to activate a high-impact

campaign that expanded Ronzoni’s presence in St. Louis and opened doors into the Midwest market.



RONZONI + THE ST, LOUIS BLUES

TESTIMONIALS

“Over the past fifteen years, I've served as CEO at four different
companies. During that time, | have partnered with Gate to rebrand
product portfolios, launch new products, and develop winning
marketing strategies, ultimately helping grow these businesses for

successful private equity acquisitions.

Of all our collaborations, the Ronzoni pasta launch in St. Louis has
been my proudest moment. When 8th Avenue Food & Provisions
acquired Ronzoni in 2021, we needed an agency that could

make this iconic brand feel at home in St. Louis. Gate didn’t just

understand the assignment—they NAILED it. They wove together the

cultural fabric of The Hill with the passion of Blues hockey to create
something truly special. The arena takeover during warmups, the
branded LED displays, and especially the Ronzoni ‘Zamboni’—it all
came together perfectly. | only wish | had found John and the team

at Gate 20 years sooner.

What makes Gate exceptional isn’t just their creative brilliance or
their lightning-fast execution—it’s their ability to capture the heart
of a brand and its audience. They could offer a masterclass in
branding and design. Just as the Blues are St. Louis’s hockey
team (and mine), Gate has been my team throughout my career.
They get it, they deliver, and they continue to surpass expectations.
The truth is many of the ideas I've been praised for over the years
originated with John Kreider and his team at Gate. They’ve been
the creative force behind some of my proudest professional
achievements, and | couldn’t recommend them more highly.”
Scott McNair, CEO

8th Avenue Food & Provisions
4 Years 8 months

“We worked with GATE for the first time this season on a brand-
new partner’s needs. We were on an extremely tight timeline to
make it to the Home Opener. Little did we know that GATE would
be one of the fastest, most efficient, and accurate agencies we’ve
worked with. From the moment we sent over specs, we received
story boards and graphics soon after that were creative and
meaningful to the brand. The graphics were well thought out and

did not feel rushed, even in a rushed environment.”

Amy Johnson

St. Louis Blues
Business Development Executive | Corporate Partnership Sales
1 years

“Working with GATE was as smooth as it can get. We were
introduced to GATE as the agency representing a brand-new client,
and GATE was able to deliver on the new client’s ideas in a tight
two-week timeframe, accurately and AHEAD OF SCHEDULE.

It was immediately apparent that GATE treats their clients the same
way we treat our clients, with their partner’s needs and goals at the
forefront. The thoroughness of their process, from conception to
production to activation and confirmation that what they

delivered met their own high standards of excellence. As a

sports business professional, a team like GATE is highly

capable for executing a partner’s vision in any signage medium,

Olympia’s included.”

Phil Abernathy

St. Louis Blues
Manager, Corporate Partnerships, Activation and Services
6 years




TURKEY HILL + SPORTS
SPONSORSHIPS

Turkey Hill's passion for NFL and MLB teams in Pennsylvania and
neighboring New York shined through with the personalized ice
cream flavors they created, embodying the tastes of regions and
fans alike. Gate capitalized on the fan enthusiasm and infused

it into advertising campaigns that grew brand awareness, built
customer loyalty, and increased ice cream sales. Fans were as
passionate about the flavors as they were about their teams.
What follows are examples of work by members of Gate for
each of Turkey Hill's sports sponsorship initiatives, which include
TV, print, and digital campaigns to increase fan participation and
sales through discounts, destination sweepstakes, and limited

edition promotional items.




Sure you have season tickets... i
but you could also WIN A PAIR OF CLUB SEATS
at Eagles home games or our Grand Prize

Fly-Away Road Trip for 2012.

one 1.5 qts. of Turkey Hill
Eagles Touchdown Sundae.
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800 MY DAIRY | turkeyhill.com

OUZO?JS 00652%
Look for your official game plece on cartons of Eagles Touchdown Sundae.
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Limited Edition + Sweepstakes Ads

TH
(ONE PLAYER AVAILABLE EACH MON
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= Collect all four Limited Edition Bills Posters!

* Take two Stampeds Sundae UPCs to The Bills Store for your poster
= Watch for Poslusny, Schobel, Kelsay, and Crawell

= Enter to win the Bills Ultimate FANtasy at furkeyhill. com. bills

= Visil turkeyhill cam /bills and register to win the Bills Ullimate

Fantasy from Turkey Hill

* A dream weekend with [our suite tickeis, on-lisld passes, a limo

ride to the Bills/Biants game and more

* Included is a one year supply of vanilla flavored ice cream

spikad with peanul butier choco footballs and swirls of peanut
butter and chocelatey fudge

Trade Ads Stadium Animation

STOCKUP. F[IR
STAMPEDESSE!

UNDEFEATED, SEASON AFTER SEASON.
BILLS STAMPEDE SUNDAE: Official Ice Cream of the Buffala Bil

Ew

Stock up now for the flavor fans crave!

For more information, conts ry, 800-887.5392, ext. 750
E

e
Va -mﬁw«ﬁ o33

Package Design



o OFFICIALICE CREAM

OF THE NEW

YORK YANKEES®
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Branded Store Freezers

OFFICIAL
ICE CREAM

OF THE NEW YORK YANKEES'




BRONK
POMBERS
SUNDAE

“The Closer” TV Spot - Committed to finding the winning sweepstakes container for free tickets to the Yankees opener, the starter plows through
ice cream carton after ice cream carton until he suffers brain freeze. The crew then call in the closer to find the winning container.


https://vimeo.com/1032471371?share=copy

Nesnoliven
- ®apolitan

™

THE OFFICIAL ICE CREAM

Outdoor + Stadium Signage



Package Design

Congratulations from the Official Ice Cream and Iced Tea
of the 2008 World Series Champion Philadelphia Phillies.

800 MY DAIRY or turkeyhill.com

Collectible Poster



ADDITIONAL BRAND +
SPORTS SPONSORSHIPS

S=e = Steelers Season
Ticket Blitz is back!

Every carton of Blitzburgh Crunch
is a chance to WIN season tickets!
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No Purchase Necessary. MANY WILL ENTER, FEW WILL WIN. Subject to Official
Rules at turkeyhill.comvsteelers. Open to residents of PA, NJ, MD, DE, OH & WV 13+,
Minors must have parental consent to enter. Begins 9/1/10 at 12:00AM ET & ends
1/31/13 at 11:59PM ET. Void where prohibited. Odds of winning depend on the # of
eligible entries rec’d for the applicable drawing. For a free code without purchase, send
a SASE postmarked by 1/7/13 to: Turkey Hill Steelers Code Request, 2601 River Road,

: = Conestoga, PA 17516. Sponsor: Turkey Hill Dairy, Conestoga, PA 17516-9630. U s E A ST E E L s Poo N
; ) =

PR ©2011 Turkey Hill Dairy

Coupons
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fFR%IRE g
HOME > PROMOTIONS
LOOKING FOR A DIFFERENT CONTEST? 1
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WiINawe “.:
TOTHE 2014 =~
STANLEY CUP FINAL!

Proud sponsor of The New York Yankees
Distributed by CLEM SNACKS, INC. # 718-492-4818 @

ENTER ON FACEBOOK »

Collectible Commemorative Ad/Poster

Sweeps + Campaign Landing Page



ADDITIONAL SPONSORSHIP WORK

Instagram story campaign initiating Gentex’s proposal to participate in Liquid Death’s

jet plane sweepstakes by giving away their new helmet as part of the prize. Branded Helmets

T Only Chere Were
a [)ext Generation

isthe Right Fetmef

| N
A Liquid Death x GENTEX}

(Seriov

IG Stories Singe Posts
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CAREER BRAND EXPERIE

8th Avenue Food & Provisions B
Accent Spices O
Ashers Chocolates Ol
Attune Foods Granola O
Bell & Evans O
Berks County Coffee O
Bosco Chocolate Syrup O
Brewmaster Foods OE
Bulkgranola.com Om
Carib Brewery O
Copes Corn O
Cream of Wheat O
Dakota Growers Pasta Co. O
D.G. Yuengling & Son O
Droste Chocolate O
Eddys Packing Company O®
Frisco’s Chicken (QSR) O
Gunzey’s Quality Meats O
Golden Boy Foods O
Golden Temple Granola O
Hatfield Quality Meats O
Kunzler Meats OE
Mama Rosa’s Pizza OE
Migros Company; Aproz Water, Chocolat Frey, Frey Gum
Jowa, Midor Biscuits, Swiss Delice Chocolat Om
Ortega (Aaron Sanchez) O
Perdue Chicken O
Quechua Beer O
Ronzoni O
Schwan’s Company O®
Sheetz Convenience store company O
Snyder’s of Hanover O
Sugardale Meats O
The Hershey’s Company; Breath Savers, Cocoa, Jolly
Ranchers, Lancaster, Kisses, Reese’s, Scharffen Berger,
S’'mores Ol
TNT Crust ®
Turkey Hill Dairy Om
UTZ Potato Chips O
Weis Markets O
Wilbur Chocolate / Cargill Om
Willamette Valley Granola Company O
World Flavors Spice O
Private Label Food Branding:
- Archer Farms (Water, Syrup, Bread-sticks) O™
- Borders (Chocolate Balls) O™
- Clint Black (Line of Pulled BBQ meats) OM
- Compass Group “Outtakes” (Chocolate Nibs) O™
- Harley Davidson Roadhouse Customs (Foods) OE
- Macy’s (Cookies) Om
- Trader Joe’s (Cookies) Ol
Sport Partnerships Food:
- Ronzoni (St. Louis Blues)
- The Hershey’s Company (NHL), (NCAA) O
- Turkey Hill Dairy (Philadelphia Eagles, Philadelphia
Phillies, Buffalo Bills, New York Yankees) O
- Utz (New York Yankees) O

American Music Theater O

The Fulton O

New Jersey Adventure Aquarium O
Ringling Bros. and Barnum & Bailey O

A&E O

Comcast O

ESPN O

History Channel O

HRTV Horse Racing TV O

Outdoor Life Network (Versus>NBCSN>Peacock) O
Sprout TV O

Telemundo O

WE — Women'’s Entertainment O

WWE — World Wrestling Entertainment O

Elite Skating Clothing O
EmPower O

Fiafini Cosmetics O

Haggar Clothing Co O

Honey Bee Gardens Cosmetics O
1zod Clothing Co Om

Linebacker U O

Mifroma B

Allen Distribution B

Amtrak Om

BMY Combat Systems (Military Tanks and Transports) B
CNH Industrial (New Holland Agriculture) Om
Harrisburg International Airport O

IMI Products Om

Jerr Dan (Tow trucks) B

Lebanon Transit O

Rollins Truck Leasing O®

SEPTA O

The Jay Group B

Adams County National Bank O®
AmeriCU Credit Union OE
Atlantic Federal Credit Union OE
Belco Federal Credit Union O®
Blue Ball National Bank O™
Community First Fund Om
Dauphin Deposit Bank Om

F&M Trust Om

FirstTrust Bank O

Fulton Financial Om

GE Financial Assurance O

JBT Jonestown Bank O

MBNA Om

Orrstown Bank Ol

Sequinox (Retirement Resources) OM
Wilmington Trust O®

York Bank Om

AIG Om
Educators Mutual Life O®

ABC (Associated Builders and Contractors) B
Bowser Construction OM
Construction Leadership Network B
Excel Modular Homes O

GORE Products Om

Harsco B

High Companies ®

Ingersoll Rand &

Lane Enterprises B

RGS Associates B

Taylor-Wharton B

Wohlsen Construction B

Abbott (HHA/O, HME) Om

Arrow B

B. Braun B

CoventryCares of PA O
CoventryCares of WV O

Crozer O

Delta Dental O®

Diamond Plan of Coventry Health O
Holy Spirit Health System O

Imaging center of Lancaster O
KEPRO Om

Mount Nittany Health O

Orthopedic Associates of Lancaster O
Pennsylvania Medical Society B
University of Pennsylvania Health Services O

Acts - actsretirement.org O

Alden Place O

Asbury Communities O

Attleboro Retirement Village O
Covenant Living O

Edenwald O

Florida Presbyterian Homes O
Frasier Meadows O

Granite Farm Estates O

Holland Homes O

Knollwood O

Luther Manor O

Meadowood Senior Living O

Mease Manor O

Park Village Independent Living O
Pleasant View O

Rosemont A Presby’s Inspired Life Community O
Rydal Park A Presby’s Inspired Life Community O
Saint John’s on the Lake O
Sunnyside O

The Hill at Whitemarsh O

TownCreek Retirement Community O
WilMac Living O

CONSUMER BRANDS O
B2B BRANDS ®

Harrisburg Area Community College O
Lancaster Country Day School O

PSP (Phi Sigma Pi Honor Fraternity) O
Wharton College of Business OM

CDM Smith Om

PA Dept. of Tourism O™

PA Dept. of Community and Economic Development OM
PennDOT OM

USDOT Om

American Woodmark O
Armstrong (Flooring) Om
DuPont (Cool Max) &
Tarkett (Flooring) O®
Thomasville (Cabinets) Om

D&E Communications OM
Kakjeet Mobile O
Ojo video phone (Motorola) OE
Polycom B
PCS One (cell phone provider) Om
Quintex Cellular O
Samsung (Cell Phones) O®
Samsung (Ram/Rom Microchip) O®
TE Connectivity B
- Aerospace, Defense and Marine Division
- Appliance
- Automotive
- Data & Devices
- Energy (Lighting, Substation, Rail, WAP, Mining)
- Industrial
- Intelligent Buildings
- Sensors

Bronzelite (outdoor Lighting) ®

EZ Dock ®

Gunbroker.com O

Gundeals.com O

Hadco (outdoor Lighting) ®

Little Tikes Commercial (Playgrounds) B
Miracle (Playgrounds) B
Outdoorliquidators.com O

Penn Stone (Hardscaping) O
Playworld Systems (Playgrounds) &
Tractor Supply Company O

Vargo (Titanium Camping Gear) O
Wolf Decking, Porch and Rail O
Woodstream O

Empower Partners, LLC B
Lancaster Literary Guild O

PA DUI Association O

Peter Nero & The Philly Pops O
Uplifting Athletes O

Gentex Corporation ON
- Gentex Air
- Ops-Core
- PureFlo

GORE-TEX LABS Om

Better Provisioning Company O
Presto! O
Pure Green Om

- Parachute O

AudaExplore B
Delta Health Technology &

Black & Decker O

Diemme USA (dewatering systems for mines) B
J.C. Ehrlich O

Novelty Planters O

Rec Oil &

Taylor-Wharton ®

Sodexo ®

USA Shade ®

World Tang Soo Do Association O
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